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Job description
CYP Communications, Marketing and Engagement Officer
· Grade:            PO3
· Reports to:      Strategy and Change Delivery Lead
· Direct reports: None
· Your team:      Family Hubs/Quality and Improvement
· Service area:   Strategic Programmes and Strategy
· Directorate:     Children and Young People

	Special requirements of the post

	Workstyle: Roaming (Medium presence, two days a week)
· Colleagues whose activities are a mix of remotely and periodic onsite work and/or meetings with third parties and businesses, going on site visits, and occasional resident engagement

	This post requires a DBS check at the appropriate level (Enhanced)

	This post is designated as politically restricted


Our mission
Islington is a place rich with diversity and culture. As a council our sense of purpose couldn’t be clearer: we serve. It’s in the logo. We are committed to challenging inequality in the borough and as one of the largest employers we know that to look after the place and the planet, we have to look after our people. Together we can change the future. 
To do this, everyone who works at Islington Council lives by a set of values which guide us in everything that we do: collaborative, ambitious, resourceful, and empowering. They spell out ‘CARE’, which is what we think public service is all about. 
Overview of the role
· This role will form a key part of the delivery of communications, engagement and campaign activity for Islington’s Families First Partnership Programme and Best Start Family Hubs Programme, with a strong focus on babies, children, young people and families.
· You will help plan, produce and evaluate clear, inclusive and engaging communications that support service transformation, raise awareness of programme priorities, and strengthen understanding across staff, partners, residents and communities.
· Working with programme leads, service managers, corporate communications colleagues and partners, you will turn complex change activity into accessible content, coordinate campaigns and engagement activity and help ensure that children, young people and families are at the centre of how we communicate.
· This is an excellent opportunity for someone with strong communications skills, creativity and good organisational ability who wants to contribute to improvement and reform in children’s services and family support.
Key responsibilities
As our Communications and Engagement Officer, you will support the development and delivery of communications and engagement activity that helps staff, partners, children, young people and families understand, contribute to and benefit from the Families First Partnership Programme and Best Start Family Hubs Programme.
You will:
· Plan, deliver and evaluate communications and engagement activity to support the aims of the Families First Partnership Programme and Best Start Family Hubs Programme.
· Develop clear, accessible and engaging content for a range of channels, including newsletters, briefings, presentations, web content, campaign materials and event collateral.
· Work with programme leads, managers and partners to translate complex policy, service change and programme information into content that is relevant for different audiences.
· Support the coordination of campaigns, launches, consultations, workshops and engagement events linked to children, young people and family services.
· Help ensure communications and engagement activity reflects the voices, experiences and needs of babies, children, young people, parents, carers and families, including seldom-heard groups.
· Contribute to communications planning across internal and external stakeholders, ensuring activity is timely, joined-up and aligned to programme priorities.
· Use insight, feedback and performance information to review the effectiveness of communications and engagement activity and recommend improvements.
· Maintain strong working relationships with colleagues across CYPF, corporate communications and partner organisations to support coordinated delivery.
· Support the production of high-quality materials and digital content that are accurate, inclusive, accessible and consistent with council standards.
· Undertake any other duties appropriate to the grade and purpose of the post.
· Any additional duties consistent with the grade and level of responsibility of this position, for which the holder possesses the required experience and/or training.
Compliance  
Ensure adherence to legal, regulatory, and policy requirements under GDPR, Health and Safety, Employee Code of Conduct and in your area of expertise by identifying opportunities and risks, and escalating issues as necessary.


Person specification
Your application form needs to demonstrate how you fulfil the role's requirements. It is essential to address the criteria, as this will be used to evaluate your suitability for the position.
Essential and desirable criteria
Essential: the basic requirements that must be met for someone to be considered for a particular job. These criteria are mandatory and cannot be negotiated. Essential criteria directly impact the core qualifications or skills necessary to perform the job effectively.
Desirable: the additional qualities, skills, or qualifications that would be advantageous for a candidate to possess but are not mandatory. Not meeting them does not automatically disqualify someone from consideration for the job. This also allows candidates who do not possess certain desirable criteria the opportunity to explain how their other knowledge, experience and skills relate to these and what they may be in the process of doing or willing to do to achieve these.
Knowledge, experience and skills 
	Point
	Criteria description
	Essential / desirable

	1
	Experience of delivering communications, campaigns or engagement activity across a range of channels to support organisational or service priorities.
	Essential

	2
	Experience of turning complex information into clear, compelling and audience-appropriate content that supports understanding and engagement, with knowledge of how to tailor messages for different audiences and channels.
	Essential

	3
	Experience of writing and editing high-quality content for different audiences and formats, for example newsletters, briefings, presentations, web copy or campaign materials.
	Essential

	4
	Experience of supporting engagement activity such as workshops, events, consultations or stakeholder sessions.
	Essential

	5
	Strong organisational skills, with the ability to manage competing priorities, work to deadlines and coordinate activity involving multiple stakeholders.
	Essential

	6
	Excellent written and verbal communication skills, with the ability to build positive working relationships and influence others through clear and credible communication.
	Essential

	7
	Experience of working collaboratively with a range of internal and external stakeholders, including services, partners, community organisations or residents.
	Essential

	8
	Ability to use insight, feedback and performance information to evaluate communications activity and improve future delivery.
	Essential

	9
	Commitment to cultural competence, inclusive practice and accessible communications, with knowledge of the needs of Islington’s diverse communities.
	Essential

	10
	Relevant qualification in communications, marketing, media, public relations or a related field, or equivalent relevant experience.
	Desirable

	11
	Experience of working in local government, the public sector, or a partnership environment involving multiple agencies.
	Desirable

	12
	Experience of communications or engagement work specifically focused on babies, children, young people and families.
	Desirable


Our accreditations
[image: A group of logos with text

AI-generated content may be incorrect.] Our accreditations include Disability Confident Leader, The Mayor’s Good Work Standard, London Living Wage Employer, Stonewall Diversity Champion, and Employer with Heart. 
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